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Author Republished Stories Audience Reach AVE, USD

1. Anandajit Goswami 18 4,064,912 $35,992
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Top Stories by Author

Original Story Author Republished Stories Days to Repost Audience Reach

1. Community living a solution for India's ageing… Anandajit Goswami 7 8 2,565,432

2. India’s road to net zero needs a renewable e… Anandajit Goswami 5 11 1,260,648

3. How Delhi can meet its energy needs amid a … Anandajit Goswami 3 6 198,000

4. Learned optimism can be a game-changer in … Anandajit Goswami 3 6 40,832

5. What Trump’s exit bodes for global green tran… Anandajit Goswami 0 0 -

▼

Publisher Author Days to Repost Audience Reach AVE, USD

1. deccanherald.com / India Anandajit Goswami 10 1,885,320 $17,391

2. tempo.co / Indonesia Anandajit Goswami 8 1,146,024 $10,552

3. astroawani.com / Malaysia Anandajit Goswami 3 629,280 $5,797

4. downtoearth.org.in / India Anandajit Goswami 9 153,792 $1,058

5. eastmojo.com / India Anandajit Goswami 4 78,624 $312

6. millenniumpost.in / India Anandajit Goswami 6 60,480 $132

7. bignewsnetwork.com / United States Anandajit Goswami 5 46,880 $335

8. nenews.in / India Anandajit Goswami 6 18,816 $123

9. nagalandtribune.in / India Anandajit Goswami 11 12,024 $101

10. codeblue.galencentre.org / Malaysia Anandajit Goswami 5 10,800 $60

▼

Sustainable Development Goal Author Republished Stories Days to Repost Audience Reach

1. 11. Sustainable Cities And Communities Anandajit Goswami 10 8 2,763,432

2. 10. Reduced Inequalities Anandajit Goswami 10 8 2,606,264

3. 13. Climate Action Anandajit Goswami 11 11 1,499,480

4. 09. Industry Innovation And Infrastructure Anandajit Goswami 8 11 1,458,648

5. 07. Affordable And Clean Energy Anandajit Goswami 8 11 1,458,648

6. 16. Peace Justice And Strong Institutions Anandajit Goswami 8 11 1,301,480

7. 12. Responsible Consumption And Production Anandajit Goswami 6 6 238,832

8. 03. Good Health And Well-Being Anandajit Goswami 3 6 198,000

▼

Topic Author Republished Stories Days to Repost Audience Reach

1. Health Anandajit Goswami 10 8 2,763,432

2. Society Anandajit Goswami 10 8 2,763,432

3. Human interest Anandajit Goswami 10 8 2,763,432

4. Environment Anandajit Goswami 11 11 1,499,480

5. Technology Anandajit Goswami 3 6 198,000

6. Economy Anandajit Goswami 3 6 40,832
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Countries

22
Institutions

1
Original Stories

5
Authors

1
Unique Publishers

13
Audience Reach

4.1M
AVE, USD

$36K

Audience Reach: number of visits to publisher domain on republication date
multiplied by 1.58x to account for a 7-day decay visits to story page.

AVE: advertising value equivalent or how much advertising budget would it take to attract the same
audience via paid media. Audience Reach * 0.025 * 37cents (USD). Based on Meltwater metric de�nition.
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